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This model is an initial point from where you can design your own robust and detailed plan according to your organizations current product sales targets, bonus/commission structure to help you optimize your potential rewards from your organization’s desired direction.

 



FACT:

The famous twenty-year study of Harvard Graduates that demonstrated the 

power of career goal setting: Researchers found that only 3% of the 

graduating class had clearly written career goals. Twenty years later they 

documented that this group of career goal setters had accumulated 

more wealth than the other 97% combined.

It is highly recommended that you complete and validate this sales plan with your sales manager/coach prior to reading and or listening to the Sound Selling Audiobook™ program. The program will further provide you with fine-tuning and support of your goals while reading, listening and reflecting on your step-by-step activities towards reaching your goals.  
Today’s date:     /     /2006

Name:                                                       Sales Team:

Individual initiatives, goals and targets for period:                      

	
	Date Completed

	1. 


	

	2.


	

	3.


	

	4.


	

	5.


	


Product updates, enhancements and unique strengths I will focus on to increase my sales production:

Presentation tools and approaches I will apply: 

Sales methods and tactics that I will focus on:

Business, career initiatives and goals for 2006

Example: Do you have 10 years' experience, or one year's experience repeated 10 times? What can you do this year so you’ll be more interesting, more marketable, have the latest skill(s) and gain accomplishments in 2006?
	Take Course(s):

	Complete Degree/increase skills/Higher Education:

	Support your community:

	Join Professional Organization(s):


Goals / Sales targets for the first follow-up on:     /     /

	

	

	

	

	


"Plan for the future, because that is where you are going to spend the rest of your life." 

Mark Twain

Step-by-step activities To Do (Rewrite 2X per week):

                                         Calendar for year 2006 (United States)
	January 2006
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	February 2006
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	March 2006

	Su Mo Tu We Th Fr Sa 

 1  2  3  4  5  6  7 

 8  9 10 11 12 13 14 

15 16 17 18 19 20 21 

22 23 24 25 26 27 28 

29 30 31 
	
	Su Mo Tu We Th Fr Sa 

          1  2  3  4 

 5  6  7  8  9 10 11 

12 13 14 15 16 17 18 

19 20 21 22 23 24 25 

26 27 28 
	
	Su Mo Tu We Th Fr Sa 

          1  2  3  4 

 5  6  7  8  9 10 11 

12 13 14 15 16 17 18 

19 20 21 22 23 24 25 

26 27 28 29 30 31 
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	April 2006
	[image: image8.png]



	May 2006
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	June 2006

	Su Mo Tu We Th Fr Sa 

                   1 

 2  3  4  5  6  7  8 

 9 10 11 12 13 14 15 

16 17 18 19 20 21 22 

23 24 25 26 27 28 29 

30 
	
	Su Mo Tu We Th Fr Sa 

    1  2  3  4  5  6 

 7  8  9 10 11 12 13 

14 15 16 17 18 19 20 

21 22 23 24 25 26 27 

28 29 30 31 
	
	Su Mo Tu We Th Fr Sa 

             1  2  3 

 4  5  6  7  8  9 10 

11 12 13 14 15 16 17 

18 19 20 21 22 23 24 

25 26 27 28 29 30 
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	July 2006
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	August 2006
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	September 2006

	Su Mo Tu We Th Fr Sa 

                   1 

 2  3  4  5  6  7  8 

 9 10 11 12 13 14 15 

16 17 18 19 20 21 22 

23 24 25 26 27 28 29 

30 31 
	
	Su Mo Tu We Th Fr Sa 

       1  2  3  4  5 

 6  7  8  9 10 11 12 

13 14 15 16 17 18 19 

20 21 22 23 24 25 26 

27 28 29 30 31 
	
	Su Mo Tu We Th Fr Sa 

                1  2 

 3  4  5  6  7  8  9 

10 11 12 13 14 15 16 

17 18 19 20 21 22 23 

24 25 26 27 28 29 30 
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	October 2006
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	November 2006
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	December 2006

	Su Mo Tu We Th Fr Sa 

 1  2  3  4  5  6  7 

 8  9 10 11 12 13 14 

15 16 17 18 19 20 21 

22 23 24 25 26 27 28 

29 30 31 
	
	Su Mo Tu We Th Fr Sa 

          1  2  3  4 

 5  6  7  8  9 10 11 
12 13 14 15 16 17 18 

19 20 21 22 23 24 25 

26 27 28 29 30 
	
	Su Mo Tu We Th Fr Sa 

                1  2 

 3  4  5  6  7  8  9 

10 11 12 13 14 15 16 

17 18 19 20 21 22 23 

24 25 26 27 28 29 30 

31 
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